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@ TOM TAT EXECUTIVE

Referring Domains khong chi la chi s6 do lugng, ma la yéu to then chét anh hudng truc
ti€p dén Domain Authority, thr hang tir khda va doanh thu online.

Thoéng qua 3 case study thuc té, tai liéu nay phan tich chi tiét chién lwoc xay dung hé thong
lién két chat lugng cao: tir viéc loai bé link ddc hai, trién khai link-building chién lugc,
cho téi tao dwng quan hé déi tac va PR ky thuat so.

i:] CASE STUDY 1: WEBSITE THU'ONG MAIBIEN TU

Xay dung Referring Domains cho chudi ctra hang cong nghé

© THONG TIN DU AN
o Khach hang: Chudi ctra hang cdng nghé véi hon 20 chi nhanh toan quéc
o Thai gian tri€n khai: 12 thang (01/2023 - 12/2023)
e Ngan sach dau tu: 360 triéu VND
e Muctiéu:
o Tang Domain Authority
o Duaturkhda chinhvao Top 10 Google

o Caithién chat lwgng backlink profile

N4 TINH TRANG BAN DAU
Thach thirc chinh:

o Referring Domains chi @ mic 47 domains, chu yéu la low-quality



Domain Authority thap: chi 28/100
Ti khéa muc tiéu nam ngoai Top 50
Organic traffic chi dat 8.500 sessions/thang

Backlinks chita nhiéu spam, anh hudng xau dén uy tin domain

Phén tich chat lwong domains hién tai:

X Directory submissions: 32%
X Comment spam: 28%

X Low-quality articles: 25%

v Legitimate sources: chi 15%

GIAI PHAP TRIEN KHAI

Budc 1: Audit & LAm Sach H6 So Lién Két (Link Profile Cleanup)

Phan tich ky 47 referring domains hién c6
Disavow 23 domains cd toxic score cao
Gilr lai 24 domains c6 tin hiéu chat lugng tot

Xay dung nén tang sach dé bat dau chién lugc mai

Budc 2: Content-Driven Link Building

2.1. Guest Posting c6 chon loc

Target: Cac blog cong nghé c6 Domain Rating (DR) > 40
Tan suat: 4-6 bai viét/thang
Yéu cau: DoFollow, chén link trong ndi dung tuw nhién

Ngan sach: 120 triéu VNB/nam

2.2. Resource Page Link Building

Tim va ti€p cén cac resource pages trong nganh
Ty L& thanh cbéng khi outreach: 15%

Trung binh thu dugc 8-12 lién két/thang



2.3. Broken Link Building

e St dungcoéngcu: Ahrefs, SEMrush

e Tyléthanhcong: 12%

e Khéilugng cong viéc: ~20 gid/thang
Budc 3: Digital PR & Brand Mentions

e Viét6thdng cao bao chi gigi thiéu san pham mdi

e Phéihgp dang bai phong van CEO trén bao cong nghé

o Tham gia céc sy kién nganh dé dugc nhac tén ty nhién (natural mentions)
Budc 4: Strategic Partnerships

e Hgptac cung 15 nha cung cap va nha phan phaoi

e Thuc hién cross-promotion vdi thuong hiéu khéng canh tranh

e Tham gia cac chuang trinh affiliate c6 d6 uy tin cao

/7 KET QUA SAU 12 THANG TRIEN KHAI

Chisé Trwdc trién khai Sau trién khai Tang truéng
Referring Domains 47 892 +1,798%
Domain Authority 28 64 +128.6%
Organic Traffic 8.500 47.200 +455.3%
Top 10 Keywords 12 156 +1,200%

Monthly Revenue 280triéuVND 1,2ty VND +328.6%

8 Phan Tich Chat Luong Referring Domains MGi
e Vv High-authority news sites: 25%
e v Industry-specific publications: 30%

e v Partner websites: 20%



e Vv Guest posts (high quality): 15%

e « Natural mentions: 10%

= Thanh Tuwu N&i Bat
. 89% Referring Domains c6 DR > 30
. Giam 95% toxic backlinks
. Tang 340% lugng tim kiém thuong hiéu (branded search volume)

. Website xuat hién trén hon 25 trang bao uy tin

| LUUY QUAN TRONG: DUNG BO QUA DISAVOW

Mot sai lAm phd bién & bd qua budc disavow cac backlink déc hai. Day la budc nén bat
bubdc dé dam bao khéng bi thuat toan Google trir di€m khi trién khai chién lugce link-building
mdi.

Il CASE STUDY 2: WEBSITE DICH VU B2B

Xay duwng Referring Domains cho nén tang phan mém quan ly doanh nghiép

© THONG TIN DU’ AN

e Khach hang: Congty SaaS cung cdp phdn mém quan ly cho doanh nghiép vira va
nho

o Thai gian tri€n khai: 9 thang (04/2023 — 12/2023)
e Ngan sach: 240 triéu VND
e Muctiéu:
o Tang dd phd thuong hiéu trén Google
o Caithién Domain Rating va chat lugng backlinks

o Tang leads tu organic search



N4 TINH TRANG BAN PAU

Van dé ban dau:

Referring Domains: 62 domains, rai rac, thiéu dinh hudng nganh
Domain Rating (Ahrefs): 22

Backlinks chu yéu tir forum profiles va directories

T khéa nganh canh tranh khéng cé mat trong top 30

Hé théng backlink thiéu tin hiéu topical relevance

CHIEN LU'O'C TRIEN KHAI

Budc 1: Nadng nén chat lwong lién két

Disavow 18 referring domains c6 dau hiéu spam
Ul tién loai bd links tl site khong cung linh vue (general forums, unrelated blogs)

Gilr lai domain co lién két nganh (vi du: trang vé ERP, quan ly doanh nghiép)

Budc 2: Xay duwng Lién két theo Chién lwoc Tap trung Nganh (Industry-focused Link
Building)

2.1. Guest Posting trén B2B Blogs

Target: Blog vé quan tri doanh nghiép, tai chinh doanh nghiép, phan mém quan ly
DR t&i thi€u: 35+
Trung binh: 3-5 guest post/thang

K&t qua: Hon 40 lién két tir blog chuyén sau

2.2. Whitepapers & Original Research

Phat hanh 2 tai liéu chuyén sau (whitepapers): “Théi quen quan ly ciia SMEs tai VN”,
“Tu dong hda vs Thi cong trong doanh nghiép vura”

Chén lién két tu nhién tir cac bao nganh khi dugc dan lai

Thu vé 35+ backlinks tw nhién (earned links)



2.3. Link Insert & Niche Outreach
o Ti€p can céac baiviét lién quan da xuat ban dé deé xuat chén lién két c6 gia tri bd sung
e Tyléthanhcong: 18%
e T6ngthu dugc: 50+ link tr niche B2B sites
Budc 3: PR ky thuat sd va xay duwng thuong hiéu
e Xuat ban thdng cdo bao chi khi ra mat phién ban méi
e Phdngvan CTO dang trén blog startup

e GUistory dén béo kinh té: 3 bai dugc dang, trong dé 1 lén homepage

/7 KET QUA PAT PU'O'C SAU 9 THANG

Chisé Trwdc trién khai Sau trién khai Tang truéng
Referring Domains 62 376 +506%
Domain Rating (Ahrefs) 22 54 +145%
Organic Traffic 5.200 22.000 +323%

Top 10 Keywords 7 84 +1.100%
Qualified Leads 20/thang 120/thang +500%

8 Co cau Referring Domains sau trién khai
e Vv B2B Industry Blogs: 32%
e Vv Niche Publications & SaaS Portals: 28%
e v Whitepaper citations: 18%
¢ Vv PR Mentions: 12%

e Vv Guest posts & link inserts: 10%

= Thanh Twu Pang Ghi Nhan



. Xuat hién trén 15+ nén tang chuyén nganh B2B
. Pugc dé cap trong bdo cédo "Top 10 SME Tools in Vietnam 2023"
. Tang trudng leads bén virng qua organic, giam phu thudc vao quang cao
. Domain Rating vu'gt qua moc 50 —tao tién dé cho tang trudng lau dai
i} CASE STUDY 3: DICH VU Y TE TRUC TUYEN

Xay dwng Trust Signals cho noi dung YMYL

© THONG TIN DU AN
e Khach hang: Nén tang tu van suirc khoe truc tuyén
o Thdi gian trién khai: 10 thang (02/2023 - 11/2023)

e Thach thurc dac biét:
N6i dung thuéc nhém YMYL (Your Money Your Life) yéu cau E-A-T score cuc cao va
tuan thu nghiém ngat Google’s Quality Guidelines

N4 TINH TRANG BAN PAU
Thach thirc dac thu véi YMYL content:
e Google kiBm duyét cuc ky khat khe v&i ndi dungy té
e Thiéu tin hiéu chuyén moén y khoa (medical authority signals)
e Backlink profile thi€u Referring Domains tir ngudn y té dang tin cay
e Nguy ca bi phat (penalty) néu sai guideline
Chi sé khéi dau:
e Referring Domains: 89 domains
e Maedical Authority Domains: 12 (13.5%)
e Domain Authority: 31/100

« Medical content visibility: Rat thap



GIAI PHAP CHUYEN BIET CHO YMYL
Budc 1: Xay duyng tin hiéu chuyén mon (Medical Authority Building)
1.1. Expert Author Profiles
e Tuyén chon 15 bac si chuyén mén cé gidy phép hanh nghé
« Tao bio chi tiét: trinh dd, chuyén nganh, bang cap
o Lién két dén cac cong xac thuc gidy phép y té
e B& sung social proof tir hdi nhom & t6 chirc y khoa
1.2. Medical Institution Partnerships
e Hdgp tac ndi dung vdi 8 bénh vién & phong kham
o Trao déi bai viét vGi truong y
e Tham gia cac hdi thao chuyén nganh y té

e Taitrg chién dich ndng cao nhan thirc sifc khoe cong dong

Budc 2: Specialized Medical Link Building
2.1. Medical Journal Citations
o GUibainghién ciru dén cac tap chiy khoa quéc té
e 3 baidugc dang tai trong nam
e Backlinks tir PubMed va cac cosd dir liéu y té
2.2. Healthcare Directory Submissions
e Dangkytrong cac directory uy tin nganhy
e Hgp tac véi mang luéi WebMD, Healthgrades
e Xuat hién trong danh sach thanh vién céac hiép hdiy khoa
2.3. Medical Conference Speaking
e Trinh bay tai 6 hoi thao chuyén nganhy
o Dan datworkshops vé xu huéng telemedicine

e Tham gia thao luan chuyén dé cung chuyén gia



Budc 3: Tang tin hiéu Authority cho noi dung
3.1. Medical Fact-Checking
e Tat ca ndi dung dugc bac si duyét truéc khi xuat ban
e B& sungdisclaimer & citation ngudn khoa hoc
e Cap nhat dinh ky theo nghién ciru mdi nhat
3.2. Original Medical Research
e Khao sat hai long bénh nhan
e Nghién cltu hiéu qua dich vu kham tir xa

e Phantich xu hudng strc khoe Viét Nam

/7 KET QUA SAU 10 THANG TRIEN KHAI

Chisé Truwdc trién khai Sau trién khai Tang trwdng
Referring Domains 89 434 +387.6%
Medical Authority Domains 12 156 +1,200%
Domain Authority 31 67 +116.1%
Medical Keywords Top 10 8 89 +1,012.5%
Patient Consultations 450/thang 2,340/thang +420%

Co cau Medical Authority Domains m@&i

e Hospitals & Clinics: 25%

¢ MedicalJournals: 15%

e Health Organizations: 20%

e Medical Professionals (bios, blogs): 25%

e Health News Sites: 15%



= Tin hiéuuy tin dat duwoc (Trust Signals Achieved)
. Xuat hién trén 12 dau bao y t&
. Pugc trich dan bdi 5 bai nghién cfu hoc thuat
. Pugc Hoi Y hoc Viét Nam xac nhan thong tin chuan

. Khoéng vi pham bat ky chinh sach nao vé ndi dungy té Google (Zero Penalties)

@& PHAN TICH CHIEN LU'Q'C & INSIGHTS
1. Quality Over Quantity
e Uutién domain DR > 30, tranh spam links
e Toc do tang trudng backlink tw nhién: 20-30 domains/thang
o Dadanganchor text, co lién quan vé chu dé & vi tri dia ly
2. Content-First Approach
e Tao link t ndi dung c6 gia tri thuc
e Nghién clu nguyén ban & dir liéu doc quyén
e Cap nhat va toi uu ndi dung lién tuc
3. Relationship Building
e Thiét l4p mdi quan hé lau dai vSi publisher y té
e Tham gia céng dong chuyén nganh
e Gia tri doi bén khi hgp tac
4. Technical Excellence

e Giam sat link profile déu dan

Disavow link spam

Céau trac internal link hgp ly

Website chuan mobile & t6c dd tdi uu



il TONG QUAN ROI TOAN BO DU’ AN

Case Study Pautu

Referring Domains

Tang
360M .
E-commerce +845 domains
VND
) 240M .
News Site +411 domains
VND
Medical 420M )
+345 domains
Platform VND

Organic Traffic
Tang

+455.3%

+340%

+420%

Revenue
Impact

+920M VND

+680M VND

+1.1BVND

i. NHO’NG LOI THUO'NG GAP KHI XAY DUNG REFERRING DOMAINS

X Lbi chién lwoc:

Spam directory submissions
Mua link tir PBNs — dé bj Google phat
Links tur site khéong lién quan linh v

Toi uu anchor text qua muc

X LGi ky thuat:

Khéng theo doi link spam
Internal link khéng phan bd hap ly
Khéng gdn UTM dé theo déi hiéu qua

Trang dich khéng toi uu trén mobile

X LGi ndi dung:

Bai viét "rdng" dung dé di link
NoOi dung trung lap

Thi€u chuy&n mon, thi€u dau hiéu uy tin

ROI

255.6%

283.3%

261.9%



7 ROADMAP TRIEN KHAI CHO DOANH NGHIEP
& Timeline dé xuat: 12 thang
Théng 1-3: Giai doan Nén tang

e Tuan 1-2: Audit link profile

e Tuan 3-4: Disavow toxic links

e Tuan 5-8: Lap chién lvgc ndi dung

o Tuan 9-12: Bat dau outreach
Thang 4-8: Giai doan Phat trién

e Guest posting chién lugc

o Digital PR & tai trg su kién

e Phat trién quan hé ddi tac nganh
Thang 9-12: Giai doan M& rong

e Link building nang cao

e T6i uu cong cu & workflow

o Danh gia lai hiéu qua va téi chién lugc

i NGAN SACH THAM KHAO

Hang muc SME Enterprise
Setup & Strategy 80-150 triéu VND 300-600 triéu VND
Monthly Execution 25-40 triéu VND 80-150 triéu VND

Tools & Software  8-15 triéu VNBD/thang 25-40 triéu VND/thang

Content Creation 15-25 triéu VNBD/thang 50-80 triéu VND/thang

@ KET LUAN & KHUYEN NGHI



KEY TAKEAWAYS
e Chatluong > sé lwong — 100 domain chat lwgng tét hon 1.000 domain spam
e ROl cao khi trién khai dung — Trung binh ROl ~260%
o Cankién nhan - K&t qua thudng rd sau 6-9 thang

¢ Link building la hanh trinh dai han - Khong nén néng voi

<’ BUG'C TIEP THEO DE XUAT
¢ Cho Doanh Nghiép:
e BA&tdau tir audit & clean-up
e Dautu ndidung chat lugng cao
e Xaydungquan hé & uy tin nganh
e Tap trung chién lugc white-hat bén virng
¢ Cho SEO Professionals:
e Thanh thao cong cu prospecting
e Nangky nang giao tiép & outreach
e Ludn cap nhat thuattoan Google
e Lam that, hoc tr du an thuc té
4 VE CHUYEN GIA HONG MINH (MINH HM)

CEO LIGHT - Chuyén gia SEO & Link Building
Hon 12 nam kinh nghiém trong marketing online — SEO - lap trinh

Thanh tuu ndi bat:
e 100+ dy an Referring Domains thanh céng
e Daotao 5.000+ doanh nghiép vé SEO thuc chién
e 50+ case study c6 ROI trén 200%
e Dugc Google chirng nhan vé Structured Data & Technical SEO

Két ndi chuyén gia:



e Facebook: https://www.facebook.com/hm.phm
e Website: https://light.com.vn/minh-hm

e Youtube: https://www.youtube.com/@minhhmchanel2340



