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DPIEM MANH CUA TRANG SAN PHAM PIEN MAY XANH

THIET KE VA TRAI NGHIEM NGUG1 DUNG

B6 cuc ré rang, c6 hé théng

Layout 2 c6t chinh: hinh anh bén trai, thdng tin bén phai

Théng tin san pham dugc phan tang theo dé uu tién

Sticky navigation gilp ngudi dung dé dang di chuyén gitta cac phan

Responsive design téi uu trén moi thiét bi

Toc do tai trang nhanh

Lazy loading cho hinh anh san pham

CDN t6i uu cho viéc phan phéi néi dung

T6i uu Core Web Vitals dat diém sé cao

Progressive loading cho cac section phu

HiNH ANH VA MEDIA

Gallery hinh anh chuyén nghiép

Hinh anh chat lugng cao, nhiéu goc dé

Zoom function cho phép xem chi tiét

360° view cho mét sé san pham cao cap

Video unboxing va demo san pham thuc té



Hinh anh théng s6 ky thuat

e Infographic dé hiéu vé tinh nang néi bat
¢ So sanh tryc quan véi cac model khac

e Bang mau sac c6 san dugc hién thi rd rang

THONG TIN SAN PHAM

Cau tric théng tin logic

Tén san pham véi tir khda SEO

Gia ca hién thj rd rang véi gia goc va gia khuyén mai

Théng s6 ki thuat dugc té chic theo tabs

M6 ta chi tiét tinh nang va Igi ich

Thong tin mua hang day du

Tinh trang ton kho realtime

Thai gian giao hang udc tinh

Chinh sach bao hanh ré rang

Céac chuang trinh tra goép 0%
YEU TO TAO NIEM TIN
Social Proof manh mé

e Danh gia va review tu khach hang thuc

Rating system 5 sao vdi s6 lugng danh gia

Hinh anh review tu khach hang

Q&A section giai dap thac mac thusng gap

Trust Signals

Chinh sach dai tra trong 30 ngay

Bao hanh chinh hang

Giao hang nhanh mién phi

Thanh toan an toan véi nhiéu phuang thic

TiNH NANG CHUYEN POI



Call-to-Action toi uu

NUt "Mua ngay" néi bat véi mau dé thuong hiéu

"Thém vao gid hang" cho khach hang chua sén sang mua

"Mua trd gép" dé€ ma réng khach hang tiém nang

Hotline tu van luon hién thi

Cross-selling va Up-selling thong minh

"San pham tuong tu" véi gia phu hgp hon

"Mua kém vdi gia uu dai" (phu kién, bao hiém)

"Khach hang cling xem" dya trén big data

Bundle deals hap dan

PIEM CAN CAI THIEN
VAN DE VE LOADING VA PERFORMANCE
> Qua nhiéu scripts tracking

e Multiple tracking pixels anh hudng téc do
e Third-party integrations chua dugc téi uu tét

e Khuyén nghi: Sir dung Google Tag Manager dé quan ly scripts
THIET KE MOBILE
X Mét s6 element chua toi uu trén mobile

o NUt CTA cé thé to hon trén mobile
e Khoang cach gilta cac element chua du

¢ Khuyén nghi: Tang touch target size |én t&i thi€u 44x44px
NOI DUNG
>{ Mb ta san pham c6 thé cai thién

e Tap trung nhiéu vao tinh nang, it vé Igi ich

¢ Thiéu storytelling thu hut cdm xuc

¢ Khuyén nghi: Can bang giita thong tin ky thuat va Igi ich thuc té




BAl HOC QUAN TRONG RUT RA

1. TAM QUAN TRONG CUA SOCIAL PROOF

Insight: Dién May Xanh dat phan danh gia khach hang ngay sau thong tin gia ca, thé hién su tu tin vé

chat lugng san pham va dich vu.
Ap dung thuc té:
e Khuyén khich khach hang dé lai review c6 hinh anh

e Hién thi s6 lugng danh gia mét cach prominent

e Tra |5i tat ca review, ké ca tiéu cuc mét cach chuyén nghiép

2. CHIEN LUQC GIA CA MINH BACH

Insight: Gia dugc hién thi ré rang véi breakdown chi tiét (gia gbc, khuyén mai, tra gop), tao su tin tuéng

va thuan tién cho quyét dinh mua hang.
Ap dung thuc té:
e Ludn hién thi gia goc kém gia khuyén mai
e Cung cap calculator tra gép tu dong
e Minh bach vé cac phi phat sinh (van chuyén, cai dat...)
3. TOI UU HOA CHO MOBILE-FIRST
Insight: Hon 70% traffic cia DMX dén tU mobile, do d6 moi tinh nang déu dugc thiét ké mobile-first.
Ap dung thuc té:

e Thiét ké mobile trudc, sau dé scale Ién desktop
e Thumb-friendly navigation

e One-thumb operation cho cac tac vu chinh

4. INTEGRATION ECOSYSTEM

Insight: DMX tich hgp manh mé vdi hé sinh thai (app, social media, payment gateway, logistics) tao trai

nghiém lién mach.
Ap dung thuc té:

e Két ndi vai cac platform khach hang dang sir dung

e Sync data gilra cac touchpoints



e Omnichannel experience consistent

QUAN SAT VE HIEU SUAT VA KET QUA

CAC CHi SO QUAN SAT PUGC

Dua trén phan tich hanh vi ngugi dung va so sanh véi cac website e-commerce khac:

Bounce Rate: C6 xu hudng thap hon trung binh nganh nhd UX t6i uu

Time on Page: Ngudi dung danh nhiéu thgi gian hon trén trang san pham

e Engagement: Tudng tac cao vdi cac yéu to review va Q&A

Mobile Traffic: Chiém phan I6n lugng truy cap (theo xu hudng chung cua nganh)

YEU TO THANH CONG QUAN SAT PUGC
1. Trust Building: Thuong hiéu dugc ngudi tiéu dung Viét Nam tin tudng cao
2. Product Information: Thong tin san pham dugc danh gia day du va chi tiét
3. Purchase Process: Quy trinh mua hang dugc thiét ké dan gian, thuan tién
4. After-sales Service: Dich vu hau mai dudc dau tu manh véi nhiéu kénh ho trg

Luu y: Cdc quan sdt trén dua trén phdn tich dinh tinh tu kinh nghiém thuc tién va so sanh vdi cdc website e-

commerce khdc, khéng phai dit liéu chinh xdc tu céng ty.

TEMPLATE CHECKLIST DUA TREN PHAN TiCH DMX

MUST-HAVE ELEMENTS

Critical Success Factors:

Hinh anh san pham chat lugng cao v&i zoom function
Gia ca minh bach vdi breakdown chi tiét

Social proof prominent (reviews, ratings, Q&A)

Multiple CTA options (mua ngay, thém gid hang, tu van)
Cross-selling recommendations dua trén data
Mobile-optimized vai touch-friendly interface

Trust signals (bao hanh, déi tra, thanh toan an toan)
Real-time inventory status

Detailed product specifications

Customer service integration (chat, hotline)



OPTIMIZATION OPPORTUNITIES

~~ Growth Hacking Elements:

A/B testing cac vi tri CTA khac nhau

Personalization dua trén browsing history

Scarcity psychology (limited stock, limited time offers)
Social sharing incentives

Email capture v&i lead magnets

Retargeting pixel implementation

Voice search optimization

AR/VR product visualization

Al chatbot cho customer support

Progressive web app features

KET LUAN VA KHUYEN NGHI

TONG KET INSIGHTS
Dién May Xanh da xay dung mét trang san pham hiéu qua dua trén 4 tru cbt chinh:
1. User Experience First: Moi thiét ké déu hudng dén viéc lam cho trai nghiém ngudi ding tré nén dé
dang nhat
2. Trust Building: SUr dung social proof va trust signals mot cach strategically
3. Data-Driven: Recommendations va personalization dya trén big data

4. Mobile Optimization: Mobile-first approach va&i han 70% traffic tu mobile

ROADMAP AP DUNG CHO DOANH NGHIEP
Phase 1 - Foundation (Thang 1-2):
e Audit trang san pham hién tai
e Cai thién hinh anh va théng tin cg ban
e Toi uu mobile experience
Phase 2 - Enhancement (Thang 3-4):
e Xay dung hé théng thu thap va hién thi danh gia khach hang
e Thi nghiém A/B testing cac yéu t6 chinh (CTA, layout, ni dung)

e Phan tich va cai thién conversion funnel



Phase 3 - Advanced (Thang 5-6):

e Trién khai hé théng gagi y san pham théng minh
e Ca nhan hoda trai nghiém dua trén hanh vi ngudi dung

e Tich hgp vai cac cong cu marketing automation

LO1 KHUYEN CUOI CUNG

Thanh céng ctia DMX khong chi dén tur viéc copy cac best practices, ma tu viéc hiéu sdu customer
journey va lién tuc t6i uu dua trén data. Mi doanh nghiép can customize approach phu hgp véi target

audience va industry specifics.
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